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Jazeera Airways was established in 2004 in
Kuwait. It is the first non-government airline in
the Middle East and is also the first airline to
be listed on the Kuwait Stock Exchange.
Jazeera currently flies to more than 64 cities
across the Middle East, Central and South

Asia, Africa, and Europe. This includes high-

demand business, leisure, religious, and
weekend destinations. Our fleet of 23 aircraft
includes Airbus A320 and A320neo aircraft.
In June 2018, Jazeera became the first airline
in the Middle East to add the A320neo aircraft
to its fleet.

In Kuwait, Jazeera Airways owns and
operates its own airport terminal — Jazeera
Terminal 5. With a focus on comfortable,
convenient and affordable travel, Jazeera has

'won several awards for its services over the

years. This includes the Best Low-Cost
Airline in the Middle East.




Strategy for

Globally, we are expanding our network to offer
customers more choices for travel across the Middle
East, Europe, Central and South Asia as well as
Africa. This summer we introduced several new
destinations including Belgrade, Tirana, Tivat, Shiraz
and Tehran. We also restarted flights to Prague and
Sarajevo.

For network expansion, Jazeera Airways uses a
data-driven approach to evaluate destinations
including passenger demand. We conduct feasibility
studies to determine viability and secure regulatory

Expansion & Growth?

approvals and airport slots for viable routes. Our goal
is to offer a wide range of destinations while
maintaining a sustainable business model.

In terms of frequency, we aim to offer our passengers
a range of options that meet their needs and
preferences. We consider factors such as the time of
day, day of the week, and seasonality when
determining flight schedules. We also monitor
passenger demand and adjust our schedules
accordingly to ensure that we are offering the right
number of flights to each destination.
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How is your in-flight
product different?

Jazeera Airways ensures affordable fares and
convenient flights for a positive passenger
experience. Passengers can select seats online
to ensure maximum comfort during the flight.
They can also pre-order in-flight meals online
through our J Café. For inflight entertainment,
we provide Jazeera screens that you can use
on your own mobile device, with a wide
selection of movies, TV shows, and music.

We recently introduced pre-ordering of Duty
Free and On-board shop items online.
Passengers can opt to pre-order items from an
extensive collection of Iluxury perfumes,
Jewellery, electronics, tobacco and other gift
items from the Jazeera Duty Free or On-board
shop to receive them on their flight. To buy any
products, passengers simply have to add them
on from the Travel Exiras option when booking
flights through our website or app up to 24
hours prior to departure. All shopping can be
done through a debit or credit card safely and
securely. ltems will be delivered to passengers
on-board their flight. Prices of all pre-ordered
items will be up to 15% lesser that those
purchased in-flight.




Presence in India

We have been operating in India for over five years.
Starting with Hyderabad in the year 2017, we grew
our network to cover six cities in the country. Our pan
India network connects Mumbai, Delhi, Hyderabad,
Kochi, Chennai, and Bengaluru direct to Kuwait.
Jazeera Airways has been well-received by Indian
travellers mostly expats that appreciate affordable
fares, direct connectivity, quality service, and
convenient flight timings.

Starting from booking flights on our user-friendly
website or mobile app to service- oriented staff,
Jazeera Airways strives to offer the best value for
customers on every journey.

Outlook towards the Indian
Aviation Market

During the last few years, LCCs in India have played
a very important role in making air travel more
affordable for the average Indian traveller. This has
attracted a growing number of middle-class
consumers to LCCs. The growing number of middle-
income households has thus led to an increase in air
travel demand. The rise of international tourism has
also been a significant driver of growth for the
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Growth and expansion
plans in India?

We are keen to expand our network in India to serve
the large expat population in Kuwait. However, this
requires a larger seat allocation. The seat capacity
allocated to us has not increased since 2007 when
the Indian population was around 300,000 only. The
current population of Indians in Kuwait is over 1
million.

We currently serve six cities in India, connecting
directly from Kuwait, which makes Jazeera an ideal
option for the large expatriate community in the
country to travel back home.

Are you eyeing any
possible codeshare /
Interline agreements with
Indian airlines?

We have not explored this possibility in India. But we
continue to scope opportunities for new partnerships
and alliances with other airlines to enhance our
offerings and provide more benefits to our
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